
	
Burkina	Faso	–	Université	Norbert	Zongo	de	Koudougou	

	
Established	in	2005,	the	University	of	Koudougu	is	one	of	three	public	universities	in	Burkina	Faso,	located	in	Koudougu.	In	2017,	it	was	renamed	University	
Norbert	Zongo,	in	memory	of	the	assassination	of	journalist	Norbert	Zongo	in	1998.	
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Organisation	of	learning	provision	

	
Technology-enhanced	learning	elements	

	
TEL	Strategy	

Differences	across	institutions,	systems	and	countries.	Anglophone	and	
francophone	approach	and	mentality	about	learning	are	different.	Thus,	
flexibility	is	needed	in	the	implementation	of	OOFAT.	
	
	

OOFAT	Model	
Interpretation:	The	closer	the	line	moves	towards	the	centre,	the	more	
fixed	and	institution-specific	the	approach	taken	by	the	institution.	The	
further	from	the	centre,	the	more	flexible	and	open	the	approach.	
	

OOFAT	for	multiple	projects	
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Business	Model:	Additional	Information	
	
The	 business	model	 focuses	 on	 using	 digital	 technologies	 to	 reach	 existing	
markets	via	new	or	innovative	channels	using	the	same	or	similar	products	and	
services	as	in	the	past.	

OOFAT	Model:	Additional	Information	
	
Content	
[data	not	provided]	
	
Delivery	
Flexible	access	to	content	is	required.	In	this	regard,	traditional	channels	can	
be	improved	to	provide	the	best	support	possible	to	learners.	Assessment	is	
learners	is	also	to	be	made	easier.	
	
Recognition	
Flexibility	of	assessment	in	collaboration	with	partners.	


