Germany — University of Applied Sciences Zwickau: Faculty of Economics and Business Sciences

Established in 1897, the University of Applied Sciences Zwickau (WHZ) is a public vocational university located in Zwickau, Germany, and offers Bachelor, Master
and traditional German diploma degrees in the core areas economics, technology and quality of life.
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Qualifications offered

Vocational qualification Master’s degree or equivalent
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Organisation of learning provision

Primarily online
provision

Primarily campus
provision

Primarily distance
learning provision
(correspondence)

Technology-enhanced learning elements

Massive Open Online Course Virtual Learning Environment
(MOOC) (VLE)

Open Educational Resources (OER) Wikis

Digital Badging Videoconference
Teleconference

Learning Management System
(LMS)

Learning Analytics

Artificial Intelligence

E-Portfolios Mobile Learning

Blogging and micro-blogging Bring Your Own Device (BYOD)
Social Media Online Assessment

Other

TEL Strategy
Strategy development is currently under review.

Business Model

Entrepreneurial model

Defender-related characteristics versus Prospector-related characteristics

Profitability /
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channels

Target
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Products /
services

Business Model: Additional Information

The business model focuses on using digital technologies to reach new markets
via non-traditional channels using new and innovative products and services.

OOFAT Model
Interpretation: The closer the line moves towards the centre, the more
fixed and institution-specific the approach taken by the institution. The

further from the centre, the more flexible and open the approach.
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OOFAT Model: Additional Information

Content
Partial use of open licenses and/or openly licensed materials.

Delivery
Access to content via LMS / Learning Platform. Support through coaching.

Recognition
Serial and incremental assessments.




