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Established	in	2015,	Odisha	State	Open	University	(OSOU)	is	a	distance	learning	state	university	located	in	Sambalpur,	Odisha,	India.	
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Entrepreneurial	model	

	

Organisation	of	learning	provision	

	
Technology-enhanced	learning	elements	

	

	
TEL	Strategy	

E-resources,	video	lectures,	e-library,	internet	radio.	
	
	

OOFAT	Model	
Interpretation:	The	closer	the	line	moves	towards	the	centre,	the	more	
fixed	and	institution-specific	the	approach	taken	by	the	institution.	The	
further	from	the	centre,	the	more	flexible	and	open	the	approach.	
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OOFAT	Model:	Additional	Information	
Content	
Content	 is	 prepared	 in	 self-learning	 format	with	 units,	 blocks,	 modules	 and	
courses.	 Each	 unit	 has	 learning	 objectives,	 learning	 outcome,	 self-check	
exercise,	 narration	 of	 difficult	 terms	 and	 reference	 material	 list	 for	 further	
readings.	Content	is	generated	by	in-house	faculty	and	outside	experts	who	are	
paid	by	the	University.	University	has	framed	OER	policy	with	CC-BY-SA	licence	
thereby	giving	free	hand	for	adoption,	adaptation,	contextualisation	and	even	
translation	of	SLM.	
	
Delivery	
Content	delivery	is	through	printed	material	as	well	as	e-content	freely	made	
available	on	the	University	web	portal.	Content	can	be	accessed	through	web	
portal.	Content	is	free	for	all	but,	for	certification	nominal	fee	is	charged	from	
eligible	learners.	Faculty	and	part-time	counsellors	provide	learning	support	at	
Study	Centres.	
	
Recognition	
Learning	assessment	is	done	at	Study	Centres	as	per	the	academic	calendar	of	
the	University	with	some	kind	of	flexibility	for	submission	as	well	as	evaluation.	
Academic	Counsellors	also	evaluate	the	learners.	System	is	open	and	flexible	
for	 learners	 to	 pace	 their	 learning	 path	 in	 terms	 of	 time	 and	 pace.	 Final	
assessment	 of	 learning	 outcome	 is	 to	 a	 large	 extent	 based	 on	 syllabus	 and	
content	provided	by	the	institution.	

Business	Model:	Additional	Information	
	
The	business	model	focuses	on	using	digital	technologies	to	reach	new	markets	
via	non-traditional	channels	using	new	and	innovative	products	and	services.	


