Spain — Universidad Nacional de Educacidén a Distancia (UNED)

The National University of Distance Education, known in Spanish as Universidad Nacional de Educacién a Distancia (UNED), is a distance learning and research
university founded in 1972 and is the only university run by the central government of Spain. It has headquarters in Madrid, Spain, with campuses in all Spanish

autonomous communities.
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Technology-enhanced learning elements
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Business Model: Additional Information

The business model focuses on using digital technologies to reach existing
markets via traditional channels using the same of similar products and
services as in the past.
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OOFAT Model

Interpretation: The closer the line moves towards the centre, the more fixed
and institution-specific the approach taken by the institution. The further
from the centre, the more flexible and open the approach.
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